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Effective immediately and until further notice, the following discounting guidelines are'~j>r <• Wq\^ ^ 
authorized during each call for all military commissaries and exchanges: ' ^ \ 

I. Military CnmmissariRR (sail rinarattac hv tha carton nnlut TVl^, 


• Coupon up to 30% of one week's volume of appropriate brand styles of CAMEL, 
WINSTON and SALEM at a rate not to exceed $2 per carton. 




• Coupon up to 80% of one week’s volume of appropriate brand styles of DORAL at a rate 
not to exceed $1.50 per carton. ^ 

(Only the above listed full-price and savings brands should be couponed.) 
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• Coupon up to 30% (packs and cartons combined) of appropriate brand styles of 
CAMEL, WINSTON and SALEM at a rate not to exceed $2 per carton or 200 per pack. 

• Coupon up to 80% (packs and cartons combined) of appropriate brand styles of DORAL 
at a rate not to exceed $1.50 per carton or 150 per pack. 

• Pack and carton couponing of full-price and savings brands should be directed to higher 
volume stores, 

(Only the above listed full-price and savings brands should be couponed.) 

Coupons placed in military stores should be reported under existing full-price and savings 
designations. There will be no specific military designations. 

Please communicate the above as soon as possible to all Field Sales personnel with military 
accountabilities, If you have no military accounts, please treat this as information only. 

Program Contact: Ralph Gaillard, extension #2614 


R, J. REYNOLDS TOBACCO COMPANY 


Source: https://www.industrydocuments.ucsf.edu/do cs/fzbn0000 




